O
O
K-
N
=
-
O
=

INING
on Water Quality Trading) |

Iira




=2
(0
O
©
Q
O
=
op)
X
=
=

& ORJEectives

RIng
Objective:

i a

T e T e B T P T e T T I T N R T g S e ernﬂ.geﬁnﬁh..l.{ujlm..
e A e o D e B T e g m T e e T e S e T L e D i R T S S e e g e




]
| - Strategy fior Day 3
; Eollow-up guestions from Day 1&2
) Your next steps

| Case study: vision

i Eraming the epportunities/challenges
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